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IntroductionsIntroductionsIntroductionsIntroductions

Project Staff and Roles
J O Cit f R d Wi E i• Jay Owens – City of Red Wing Engineer

• Chad Hanson – MnDOT Project Manager 
• Aaron Warford – Project Manager (Bolton & Menk)
• Angie Bersaw – Public Involvement (Bolton & Menk)
• Paul Paige – Lead Landscape Architect (Hoisington Koegler
Group)p)
• Amy Bower – Landscape Architect (Hoisington Koegler
Group)
• Project Management Team (PMT)Project Management Team (PMT)
• Community Advisory Committee (CAC)



Project NeedProject NeedProject NeedProject Need

Utiliti & i f t t i• Utilities & infrastructure are aging
• Safety & mobility issues exist with numerous 
accesses and heavy traffic volumes
• Connections from neighborhoods to river, 
across TH 61, are lacking/difficult
• Aesthetics to support commerce/tourism areAesthetics to support commerce/tourism are 
limited 
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Public Involvement ApproachPublic Involvement ApproachPublic Involvement ApproachPublic Involvement Approach
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GOAL B ild C f h P jGOAL: Build Consent for the Project
•Stakeholders have opportunity to be heard/provide input
•Project staff will educate on constraints/process andProject staff will educate on constraints/process and 
incorporate input where possible
•Input reported to City Council and MnDOT
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VISIONVISION STATEMENTSTATEMENT

“Establish downtown Red Wing as a premier riverfront destinationEstablish downtown Red Wing as a premier riverfront destination 
by creating vibrant gathering places, attractive housing options, 

thriving commerce, and strong linkages that celebrate the 
i d f t t i bilit ”experience and foster sustainability.” 

From 2009 Red wing Downtown Action Plan



VALUES AND GOALSVALUES AND GOALSVALUES AND GOALSVALUES AND GOALS

VIBRANT GATHERING PLACES ATTRACTIVE 
HOUSING OPTIONS THRIVING COMMERCE

 Create vibrant ,attractive, and functional 
gathering spaces

 Improve livability of corridor: safety, 
traffic calming, transportation options, 
walkable, attractive

 Build on Historic Downtown 
commerce and tourism

 Create a Main Street corridor 
character  

 Create a Hwy 61 commercial

STRONG LINKAGES CELEBRATE THE EXPERIENCE  FOSTER SUSTAINABILITY   

 Create a Hwy 61 commercial 
gateway

 Create multiple safe crossings of Hwy 61

 Support bicycle network: trail 
connections and support facilities
D i f l i d l k f

 Celebrate the identity of Red Wing

 Improve bicycling experience / safety

 Improve walking experience / safety
Provide wayfinding to improve legibility

 Improve water and air quality

 Use long lasting, low maintenance 
materials and timeless design

 Design for multi‐modal network of 
transportation

 Strengthen connection from downtown 
to the River 

 Provide wayfinding to improve legibility 
of experience

 Public Art
 Improve circulation: fewer 

delays/conflicts

 Energy conservation



CONTEXT & OPPORTUNITIESCONTEXT & OPPORTUNITIES



Next StepsNext StepsNext StepsNext Steps

•Review feedback from Open House #1Review feedback from Open House #1

•Coordination with PMT and CAC groups – Ongoingg p g g

•Preliminary Design – through Spring 2014

•Open House #2 – Feb/March 2014


